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DISCLAIMER

This presentation may contain forward -looking statements that involve risks and uncertainties. These
Include statements regarding our future financial and business performance, our business and strategy.

Actual results may differ materially from the results predicted or implied by such statements, and our

reported results should not be considered as an indication of future performance. The potential risks

and uncertainties that could cause actual results to differ from the results predicted or implied by such

statements include, among others, macroeconomic and geopolitical developments affecting the

Russian economy or our business, changes in the political, legal and / or regulatory environment,

competitive pressures, changes in the business / market trends, changes in user preferences,

technological developments, and our need to expend capital to accommodate the growth of the

§YZWcS>Z>| LI LISBbHh LX UUe=ZS pWIBI LCR YCESPpULWCcUWSSE WCcEYRSR YCRSp UUS CELqUWocC ¢
PWEIBI LIZQEWLUSR LWUYU UUS hXZZYSpe Wc¢ QYp ¢SEYpPWUWSSEI 1 poXagSEUYXI U UUS hit¢F alc
2024, which was filed with the information agency Interfax accredited by the Bank of Russia, and is also

avalilable on our investor relations website.

All information provided in this presentation is as of July 29, 2026 (unless otherwise indicated ), and
Yandex undertakes no duty to update this information unless required by law.
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226 Key financial and operational metrics Maintaining our

Financials

386G

Revenue for 2Q26

Adj. Net Income
for 2Q26

Growth compared to the same period of the previous year

8 G

Ad|. EBITDA for 2Q26

2 em

Adj. EBITDA margin
for 2Q26

Audience

@ 1 BMI\/I per day

Authenticated
Yandex ID users
b Russia

© 110m

Search

City Services

@ 49.4m

Yandex Plus subscribers

2026 forecast

Revenue
Growth yeamyear

approximately

20%

é%I'TDA

around

35@N RUB

®

CAPEX

1612%

of revenue




Sustainable growth

through business diversification

New businesses and products launched by year

Musi Translate Disk i Auto.ru?

........ poisk Travel
O » Y # L
Real Estate Tax Browser YandexAfisha | Transpor

<
Revenue growth YoY
60%
43% 44%

0
37% 590

18%

Total revenuel, BN RUB

1 Revenue data prior to 2023 are presented within the perimeter of Yandex N.V.
2 On June 2, 2026Yandex completed the sale of its Auto.ru business

13 20 29 40 51

Self-driving vehicles

21%  24%

Drive Practicum Delivery
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Delivery ~ Market

Plus Studio Yandex
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Revenue growth since
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Our success Is based on a strong team and technolog*-

Al VVoice-over
Video Translator

Talent, motivation Access to adeep Computer

- - talent | Visi
and culture of innovati alent poo ision

Speech
Processing

Al Autonomous
Open culture assistants technologig

Fosterlng innovative

Forbes Platinum Employer ina and the creatio

status in 2022, 2023, 2024
and 20251

Best IT employer
In the HH.ru rati
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Including support : Alice Al
functions F &
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of staff - of develope : : ¥ofikey employees

Neural network
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Yandex revenue structure for 20Q26
Revenue breakdown by segments* Revenue growth by segmi&iits, B Ad|EBITDAN RUB

215.6 344

+18%

2%/ City Services!

134

+9%

Search and Al serviceg

Personal Services

+32%

B2B Techt 133

+29%

Autonomous Tech? 0.1
+78%

w
g Other services and initiatives® 31 f/
+ 00

Growth compared to the same period of the previous year

Note: Revenue data exclude intracsegment eliminations of (50.5) BN RUB.

1 City Services includeRidetech, which consists of the online taxi service,car= UL pWc i daLcRSnj LpWdzS| I EoqoUSp p Sc UL el asspthdrdperindehtat drecfioSse Bdtorbmete; WwhithidES de $nilti feaie§agydrafdaaplatfotm>Yandex Market, service hyperlocal delivery of groceries and goods via Yandex Lavka,
as well as delivery from stores and restaurant orders through Yandex Eats and Delivery; Delivery and other O20 services, inelding Yandex Deliveryb a mid- and last-mile delivery service, the fuel payment service Yandex Fuel, as well as several small expanental O20 services; 2 This segment includes the following services: Yandex Search,
Yandex Maps, Yandex Browser, devices and Alice Al, classifieds and listings services: Yandex Real Estate, Yandex Rent, YandEnavel and Yandex Services, as well as a number of other informational and transactional services; 3 Personal Services includ@lus and Entertainment Servicesb YandexPlus,» Y Z X ldvgiegt Fhulti -service

subscription , which provides access to Yandex Music KinopoiskL ¢ R 4L cRSnj EQoBZt AUS ZSUCScU LbBbZqQq WcCcEYRSEI »YIZWLJZIZ b L finarsial Servided@EBDhilize&dSdufichpior éohveniest daily/paymentd Wwithih Yamtexapdnices ard With' partne & Snstalifdnt payhmahs ang SAYig§bo w
Yandex Pay, Split, Saves and unified personal user account Yandex ID; Select Pluses and other services: Yandex loyalty progresSS b SEU 1 bYZSZ| UUS = Siu CSc UdhomyaRdizs prig o hdlargest prSp@&Eth plathrosinFaigsia; 14 THis segment includes IT product creation platform Yandex Cloud, a virtual office with
services for personal tasks and collaboration Yandex 360 and several other directions; 5 This segment consolidates autonomoustransport businesses b robotaxis, delivery robots, autonomous trucks, as well as the development of warehouse automation solutions ; 6 Other Services and Initiatives include general and administrative expenses,
colU RWpSEUBA LUUPpWEYULGEDBS U UUS ZSUCScUZI| LcR ZSpd2WESS tiomplprapdikR SR 6 A USLRPYLPpUSHpSET Uo UUS 6YZIWecS=ZxZSZ| L= LISHD LTI daLcRSndZ SRYEL



Yandex revenue structure for 1H26
Revenue breakdown by segments* Revenue growth by segmi&iits, B Ad|EBITDAN RUB

4261 559

+18%

s1U4  City Services!

Search and Al serviceg 26 11&

+4%

1243 3.3

+31%

Personal Services

B2B Techt 289 64

+32%

Autonomous Tech? 0.2
+103%

w
g Other services and initiatives® 64?
+499

Growth compared to the same period of the previous year

Note: Revenue data exclude intracsegment eliminations of (90.1) BN RUB.

1 City Services includeRidetech, which consists of the online taxi service,car= UL pWc i daLcRSnj LpWdzS| I EoqoUSp p Sc UL el asspthdrdperindehtat drecfioSse Bdtorbmete; WwhithidES de $nilti feaie§agydrafdaaplatfotm>Yandex Market, service hyperlocal delivery of groceries and goods via Yandex Lavka,
as well as delivery from stores and restaurant orders through Yandex Eats and Delivery; Delivery and other O20 services, inelding Yandex Deliveryb a mid- and last-mile delivery service, the fuel payment service Yandex Fuel, as well as several small expanental O20 services; 2 This segment includes the following services: Yandex Search,
Yandex Maps, Yandex Browser, devices and Alice Al, classifieds and listings services: Yandex Real Estate, Yandex Rent, YandEnavel and Yandex Services, as well as a number of other informational and transactional services; 3 Personal Services includ@lus and Entertainment Servicesb YandexPlus,» Y Z X ldvgiegt Fhulti -service

subscription , which provides access to Yandex Music KinopoiskL ¢ R 4L cRSnj EQoBZt AUS ZSUCScU LbBbZqQq WcCcEYRSEI »YIZWLJZIZ b L finarsial Servided@EBDhilize&dSdufichpior éohveniest daily/paymentd Wwithih Yamtexapdnices ard With' partne & Snstalifdnt payhmahs ang SAYig§bo w
Yandex Pay, Split, Saves and unified personal user account Yandex ID; Select Pluses and other services: Yandex loyalty progresSS b SEU 1 bYZSZ| UUS = Siu CSc UdhomyaRdizs prig o hdlargest prSp@&Eth plathrosinFaigsia; 14 THis segment includes IT product creation platform Yandex Cloud, a virtual office with
services for personal tasks and collaboration Yandex 360 and several other directions; 5 This segment consolidates autonomoustransport businesses b robotaxis, delivery robots, autonomous trucks, as well as the development of warehouse automation solutions ; 6 Other Services and Initiatives include general and administrative expenses,
colU RWpSEUBA LUUPpWEYULGEDBS U UUS ZSUCScUZI| LcR ZSpd2WESS tiomplprapdikR SR 6 A USLRPYLPpUSHpSET Uo UUS 6YZIWecS=ZxZSZ| L= LISHD LTI daLcRSndZ SRYEL



Search and Al services

Ays zSucsScuU 6pWeciz UgiSUUSp aLcRS (X%Adj. EBITDA margin

products, connecting more than 110 million users with
iInformation, products and services, while enabling millions
of businesses to reach and engage their audiences

Search and advertising

Y Browser m Search € Direct

Classifieds

0 Travel u Rent O Real Estate

Note: 1 Revenue from advertising and promotion services provided to external clients, before agency commissions. 2 Average for 2Q 2026

according to the website https://radar.yandex.ru/search; 3 Data as of June 2026 with no audience overlap

Revenue [ Adj. EBITDA

( 45.0°>o

126,3

2025

— +13p.p —
(463%)

137,4

63,7
56’8 I_

2026

10.3%

Revenue growth! from advertising and
promotion services provided to external
clients

6990

Yandex Search share
of the Russian search market

Yandex Is the only company in the
world to have outpaced its global
competitor in its home market

33|\/||\/| Ay yearonyear

Monthly audience of Yandex Browser
on devices using Alice Al
and Al-powered features 3

1+

ML models are used in Search



Search and advertising

Search audience

171w

MAU1

00,9V @™

Share of the
Russian search
market?

Company data for 2Q 2026 unless otherwise indicated; growth compared to the same period of the previous year. Note: 1 MAU b Mont hly active users (June 2026); 2 Average for 2Q 2026 according to the website https://radar.yandex.ru/search; 3. June 2026
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Canrbl

Thematic search

+11.20

Growth in users who monthly accomplish

their tasks through thematic search

For example, finding a doctor
or choosing a financial product

Medicine

Fastgrowing +6719%0
advertising formatSic.enve growt

CTV DOOH advertising
Retail media Influencer
marketing
Advertisers
>031 +55%
Advertisers Increase in advertising

QC daLCcCRSNEE aspendhby iptericitional
companies on Yandex
In Russia

10



Alic&Aland smaurt devices

AlicéAlis the most popular Al
service in Russia

Key product segments in which a wide
audience engages with Alice Al:

Alagents in Aliké

Find cheaper

2 25um 495um use
[ Rl Yan d eE ro pS Yandex servicesgigents
Monthly active ‘ Interact monthly with £

Yandex Stations Alice Al answers below & 7 Launched awearable

the search bar® Al device
earbuds Drops

332 MM users +31% for accessto Alice Al 4.7M M use
B 42%

Share of queries
answered by Alice Al
In Search

Weekly solve tasks and hold
conversations with Alice Al
in chats?

Owners of two or more Stations
with Alice

40
y Midnight Melodies
21:00 ¥ il LTE

Channel for distributing

() Anuca Al (:7 ser

C

4YTO TaKOe OCeTHUHCKKMe

\ \ |
: ‘ |
M ° 5 20:26 w4l h :
elole our technologies
nnpgrm? S premacon 3 Nepeson ' 7 r i
Interface for interacting =
CIEaTUHCKME NPMPOMH — TRALALWMoHHDS N0 | ~>‘:‘:-." R
DCETHHCKON KYXHW, NpegcTaenakowes coboi . \ ‘:\“ :_ '%
MACCIKME KRYINEIE NENEWKK © HAYMHESR, CiHK W I t h t h e n e u ra I n e tWO‘F k A \\\ "
GTNVHSKOTCH TOHKMM CNOEM TECTS 1 OBUNEHGR \Z
COMHCHA HAYMHKOA. TTHEard MMakoT EyNETYRHOR | N _ :
PHTYENBHEE IHAYEHWUE, WX NOO3ICT HA NPa3gHHKA, @ —._TQ: A S — R — e
ceafkEnl, AHK POKRDERNA W NOMUMEINEHbBIE 05afbl. ?_.Q ; B &
O =




Clty Serv'ces GTV Revenue [ Adj. EBITDA 615MM

A . L~ .
Key priorities for the segment include developing Adj. EBITDA margin, % ofGTV MAU=Clty Services
mobility and logistics solutions, implementing
subscription and franchise models, expanding e- 1%
commerce capabilities, and improving operational
efficiency through technology and logistics — +26p.p. ]
( 17%) ( 43%)
~50%
: 793,3
Ridetech 735 2 of City Services GTV
0 . ’ comes from non-taxi
o GLUStop WSS
0
Ecommerce
O M
Delivery and otEtGservices 222,6
€ ® c
34,4
12,8 ’
e I ;
enbili
2025 2Q26 ‘lTJ'aKeT‘

9 l""y
e g
e e
=



Ridetech 101w
o800 @ >Aiv @&

asers within
TaX| DnVe Drivers partner with Taxi?

w O

Scooters FULpUSdcdano

+60%
+ 2 7 % Growth in Scooter rides -

GrOWth Of YandeX . <« Q — A= y f*'b';” = - . | : SiupexcBo | € 3apsa
Drive fleet | F Rental growth S Moo,

LWUUWe FULpPpUSIHcdao

AR
'}g‘.{:\i‘.,

30 ToenRY

Revenue of Taxi Parthners - y ' Share of taxi orders
for Q2 26 outside the home market




+2%0

Ecommerce
+2(5/ ot

@ o @° g?(tjﬁ]ﬂﬁ . segen
Market Lavka Eats and Delivery 736 = ¥

Yandex Lavka
dark stores in
Russia

21
2 11I\/| M Cities

Active buyers?

s

|
A
i

\ i
123«

3
Active :
sellerst

+3.60

Growth in non -
food retalil
segment turnover

Ld A
| | | — E
! 1SS | | 1o \
B B e g | b I 4
2 | | ! | f . A
‘, e

[
|
B 71 1Bl P8
SIS 1 L

1%

1
|

Lenblit
SN

L

12%xcTv

Share of Market's
advertising
revenue?

Adj. EBITDA margin
(%0of GTV)?

Lvka GTV3 Growth



PerSOnaI Se Nl ces Revenue Adj. EBITDA 494I\/II\/I

AUS sSUCScU EoCoWesSs aLcRSnds UWe AdJ.EBITDA margin : Yandex Plus subscribers
platforms, built around everyday user scenarios b from
content consumption to payments and purchases. The
resulting synergy is strengthened by a seamless personalized
experience, while the diversity of monetization models b
subscription -based, transactional and financial b supports -O,4pp. 7
sustainable business growth. - 8
(43%) ( 39%) . f MM
YandeRlus
Entertainment services 64,9 subscribers
& % e | watched FIFA World Cup
- matches on Kinopoisk

‘#’ % 49,1

Financial Services
G naa

< 1D, 13

Be fiereHabl

KEUHOMOUCK

Re Cnopr Ka
:‘\ =7 { HTMHa f
<Y y
// 2 =N ranv
. \ [
oIl CTaHeT v, dse/ierehgo
hocneanen 3 FNaBNMA

Select Pluses and other services

G & 2,1 2,5

2025 2026



Entertainmefgrvices

The largest digital distribution platform for experiences, offering users personalized leisure choices across all major

entertainment formats b movies, music, books, sports and eventsb while providing partners with access to a broad paying
audience.

model

/ . Subscription 49 4!/\

Yandex Plus subscribers

G © 3

18.8mm 35.31m 300X
Monthly active Plus Monthly active Plus e-books, audiobooks
viewers listeners and comics

\%

\ Transaction jl, )

The core subscription model built around mOdeI

Yand.ex Plus is further Strengtheneq by the 5 N 72(y Cloud gaming and a store for d|g|ta| gaming
ongoing development of a transaction - . MM 0 goods and account top -ups. Launched in
based model b event ticket and digital Tickets sold Share of direct sales April 2026

goods sales through the platform



External Extensive partner

Financial Services 35Enrus turnover network

. . . e Total t GMV
Yandex Pay is a multtbanking platform unifying integrated fo? Z‘Q“;Q%er( )

payment solutions, BNPL services, credit products and
personal finance management tools. The platform operates 59)/
across Yandex services and works with retail and e 0 > 2 Q

commerce partners b UUS EQ YCUPAdE BLPUSTU EQcIYCSH CLPBSU g0 ofiotal GMVY financial

servicesin 2Q 2026

113N RUB

Turnover (GMV) of BNPL and

credit products 15:07 al = @ 7 O %
for 2Q 2026

Partners in retail and e-com

247 lﬁoxa:mre]c C.
on T Top 100 partners
5 . from independent e-com
Ce KapTbl U cHeTa (51 4 (by G |\/|V)
€ Cnnur 200000#

1 16/II\/I per day @ keprald, 15235 568

Authenticated Yandex ID

Personal finance management In Russia 00 .
gadLcRSN LAY | QcSA ptefisBSU "~ YCcRt »Y6bBSZe M, ﬁ
Yandex Pay fund, comanaged with WIM Investments Asset aeipe it i)
Management

@ CemBbl G Bannbl Mntoca

7567000 P 567
Partner growtbols 23.9%

Yandex Pay QR is a payment solution embedded directly Financial Services penetrationin @ Munns7 ® Bannwi X5

Into partner apps and integrated with loyalty card QR codes, Yandex services GMV as of the
helping partners acquire new customers, increase order end of 20 2026 22960 M 1256

frequency and drive revenue growth

+1256 £ 3aman

Ewe us BakHoro




Yandex Cloud

M@ Al Studio

Platform for building

Yandex Cloud is a leading technology platform for and Of[eratil_ng Al solutions

RS dZzSbH o qWc U
fastest -growing businesses

80

Products

Share of revenue from
PaasS services

Lc R X ELDbWci

hA qpoRYEU

Agent Atelier] Model Galler
Al Search]l Al Speec

398

Growth in token
consumptién

cR Q¢S oU

Compared
with fulyear 2025

04

Clients

~30%
Of consumption

comes from the
agent platform 4

>3

Al agents created
by clients?

>500

Share of revenue
from large enterprises

~80%

Share of revenue
from large and medium -sized
businesses

+52%

Growth in consumption of applied
Al solutions for business®:6

Company data as of the end of 2Q 2026 unless otherwise indicated; growth compared to the same period of the previous year

Note: 1 Yandex Cloud clients, excluding Yandex 360 clients; 2 Commercial token consumption via ARdata for 2Q 2026; 3Since launch in September 2024 4 Data as of June 2026 5growth compared to 1Q 2026;

6 Applied Al solutions for business include NeuroLawyer and YandexSpeechSense

Sustainable growth in

client base
Number of commercial clid¢hts

4 L ¢ ReSeiin
CAGR39%

51

64

N
/7

10

2020 2025 2Q26

Clients ofandex Cloud

@ Magnit @ Hoff
(R) » £ cAnF @ cian

—-) Nornickel @ OTP Bank

) Skyeng

QQ M.Video and Eldorado

Keydrivers
ofbusinesgrowth

Al services

37%

Of large clients use

Cybersecurity services

53%

Of large clients use

18



Autonomous Tech

Robotaxis

2 0 @obotaxis

. togbe deployed
> by.the end of 2026

for passenger
rides via
Yandex Go

for R&D

Robotrucks

17 70

Commercial New robotrucks to be
robotrucks deployed in 2026

as of the end of e
2026
€) .. ABTOHOMHbIW TPaHCNOPT

| \' A
ABTOHOMHbBIH ‘
‘ rpY30BMK

Delivery robots

>1000 Bk

Delivery robots to be
deployed in 2026

Delivery robots
as of the end of
2026

> 14Qark stores ’

across YandexLavkaand
Yandex Eats delivery zones
enabled for robot delivery

>260

orders delivered by
Delivery robots in
20Q26







